
March 2021
Recruitment Marketing Metrics

Key Performance Indicators

34,063
Unique Visitors

+17%

58,589
Job Detail Views

-34%

YoY change

5,124
Completed Applications

1,014
Nursing Applications

-27%

372
Hires

Paid Marketing Channel Activity
Form Submissions Completed Applications

GOOGLE
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Visitor and Applicant Locations

69%
Local, MA & NH Visitors

31%
Out-of-State Visitors

17%
Out-of-State Applicants

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

5k

7.5k

Monthly Application Volume YoY

2019 2020

Conversion Rate
11%

-4%

2021

QoQ change

83%
Local, MA & NH Applicants

-7%

03.01.21 - 03.31.21

1,252
Leads/Form Submissions

-11% -7%External

+7% -7%

+7%

External

+118% 957 Vaccine Clinic Leads

Facebook

Google PPC

Vaccine Clinic
Marketing Highlights

Targeted messaging to
attract clinical and admin

professionals.

In  an effor t  to prevent fraud,  Google doesn't
let  just  anyone adver t ise with the word

COVID.

Fusion Market ing Group worked with Google
to have the BILH account "Cer t i f ied"  so the
word COVID could be used  in adver t is ing.

6,107 
Submitted Leads

 

552 
Verified/Qualified

Candidates

283 
Scheduled Hires

Overall
Campaign

Results

811
Forms in 90 days


